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Content

The course highlights the production of fashion as a symbolic, sociocultural, and material phenomenon. The aim of the course
is to give an in-depth understanding of the production of fashion as a symbolic, identity-shaping marker and the production of
fashion as a material product, as distinct but still deeply interrelated phenomena. The course underscores in particular the
emergence and interaction between fashion systems and the textile industry in a modern and late modern context in a global
perspective. Emphasis is also placed on the dynamic between fashion as associated with the international generation of fashion
novelties and trends on the one hand, and the cultural anchoring of the locally specific, which includes fashion capitals as well
as places of textile production, on the other. By clarifying the deeper mechanics of these phenomena and their shifting cultural
contexts, a more complete and nuanced understanding of contemporary field of fashion is provided.

Learning Outcomes
After completing the course, the student will be able to:

Knowledge and understanding

1.1 Explain basic scientific perspectives on fashion as a symbolic socio-cultural phenomenon,

1.2 present key scientific perspectives on the fashion system and how this is linked to the fashion industry and its production of
fashion products,

1.3 be able to describe at a basic level the relationship between the production of fashion as symbolic value and the production
of material fashion products,

1.4 demonstrate basic scientific perspectives on how fashion as a marker of identity relates to fashion as an overall system and
industry,

1.5 describe interconnected challenges facing fashion systems and industry and discuss possible solutions;

Competence and skills

2.1 use adequate theory to analyse how fashion as a symbolic, identity-building, socio-cultural phenomenon relates to the
production of fashion as a material product,

2.2 identify differences and links between, fashion systems and the clothing industry;

2.3 reflect on the relationship between, and interconnected problems and solutions within, fashion systems and the clothing
industry;

Judgement and approach

3.1 reflect on the driving forces of fashion, both in a local and global context, within its systems and industry,

3.2 with the support of relevant theory and previous research, critically reflect on the impact of fashion as industry and systems
on sustainable development.



Forms of Teaching
The course consists of lectures and seminars.

The language of instruction is English.

Forms of Examination

The course will be examined through the following examination elements:
Exam: Individual exam

Learning outcomes: 1.1, 1.2, 1.3,1.4.1.5,2.1,2.2,2.3,3.1,3.2

Credits: 6.5

Gradingscale: Seven-degree grading scale (A-F)

Participation in seminars

Learning outcomes: 2.1, 2.3, 3.1, 3.2

Credits: 1

Gradingscale: Fail (U) or Pass (G)

In case of failure or absence, the student will receive a supplementary written assignment.

Grades on the entire course are determined by grades on the individual exam. For grades (A-E) on the whole course, a passing
grade is also required on the seminar.

If the student has received a decision/recommendation regarding special pedagogical support from the University of Borés due
to disability or special needs, the examiner has the right to make accommodations when it comes to examination. The examiner
must, based on the objectives of the course syllabus, determine whether the examination can be adapted in accordance with the

decision/recommendation.

Student rights and obligations at examination are in accordance with guidelines and rules for
the University of Boras.
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Additional course literature and other teaching materials are provided/informed about via the learning platform (max 150
pages).

Student Influence and Evaluation

The course is evaluated in accordance with current guidelines for course evaluations at the University of Boras in which
students' views are to be gathered. The course evaluation report is published and returned to participating and prospective
students in accordance with the above-mentioned guidelines, and will be taken into consideration in the future development of
courses and education programmes. Course coordinators are responsible for ensuring that the evaluations are conducted as
described above.

Miscellaneous
The course is a freestanding distance course.

This syllabus is a translation from the Swedish original.
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