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Content

The aim of the course is to provide an introduction to data-driven service development at an advanced level. The course
focuses on data-driven digital services. The term digital service is defined as the application of specialized competences
(knowledge and skills related to data and digital technology) that enables value for another actor. The course covers the entire
data-driven service development process, from data to value. Topics covered during the course are:

e the service development process

e methods, models, and tools from a data-driven service perspective

e theories in decision support, innovation, as well as service

Learning Outcomes
After completing the course, the student will be able to:

Knowledge and understanding

1.1 Explain key concepts in relation to data-driven service development and how these work together to enable value
1.2 Describe a data-driven service development process

1.3 Explain methods, models, and tools that support data-driven service development

1.4 Explain theories in relation to decision support, innovation, and service

Competence and skills

2.1 Apply the service development process to further develop an existing service with the support of data

2.2 Analyze and formulate a systematic description of a data-driven service development process in a digital context

2.3 Identify the data needed to achieve the objective of a service innovation

2.4 Formulate a systematic description of how the objective of a service innovation can be achieved by means of data analysis

Judgement and approach
3.1 Choose and argue for methods in relation to data-driven service development

3.2 Review and evaluate data from a service perspective

Forms of Teaching
Instruction consists of lectures, seminars and written assignments.

The language of instruction is English.



Forms of Examination
The course is examined through the following examination elements:

Submission 1: Written Assignment — Analysis of a data-driven service development process
Learning outcomes: 1.1-1.4,2.2 and 3.1-3.2.

Credits: 2,5

Grading scale: Fail (U) or Pass (G)

Submission 2: Written Assignment - From data-driven service ideation to novel value proposition
Learning outocmes: 1.1-1.4,2.1,2.3,2.4 and 3.1-3.2.

Credits: 4

Grading scale: A-F

Seminar 1: Seminar on Submission 1
Learning outcomes: 3.1 and 3.2.
Credits: 0.5

Grading scale: Fail (U) or Pass (G)

Seminar 2: Seminar on Submission 2
Learning outcomes: 3.1 and 3.2.
ECTS credits: 0.5

Grading scale: Fail (U) or Pass (G)

For a passing grade (A-E) on the entire course, the grade Pass (G) is required on Submission 1, Seminar 1 and, 2 together with
at least grade E on Submission 2. A higher grade on the entire course is thereafter determined by the grade on Submission 2.

If the student has received a decision/recommendation regarding special pedagogical support from the University of Borés due

to disability or special needs, the examiner has the right to make accommodations when it comes to examination. The examiner
must, based on the objectives of the course syllabus, determine whether the examination can be adapted in accordance with the

decision/recommendation.

Student rights and obligations at examination are in accordance with guidelines and rules for
the University of Boras.
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In addition to the references above, additional teacher-selected articles of a maximum of 100 pages can be provided during the
course or sought out by the students themselves

Student Influence and Evaluation

The course is evaluated in accordance with current guidelines for course evaluations at the University of Boras in which
students' views are to be gathered. The course evaluation report is published and returned to participating and prospective
students in accordance with the above-mentioned guidelines, and will be taken into consideration in the future development of
courses and education programmes. Course coordinators are responsible for ensuring that the evaluations are conducted as
described above.

Miscellaneous

The course is given as part of the Master’s Programme (One Year) in Informatics: Data-Driven IT Management and as an
independent course.
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